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Gender 1s acritical determinant
of health

» Gender refersto structural inequalities
marked by unegual access for women and
men to material and non material resources.
It ISnot just a question of “roles’ and
behaviors or income but it permeates social
Institutions and political structures and
processes. It Is an organizing principle of

social life.
* (Gender and Global Governance 2000)



21st century health

* \We need a better
gender based
understanding of the
relationship between
changed conditions of
life and the health of
Individuals and
communities

e direct and indirect
pathways




Key Issue

* The neutralizing of the problem
Millennium Project Task force MCH 2005 v
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Even SDH concepts neutralize.
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Driving Forces: social constructs and
dynamics

1fe chances and




THE GLOBALIZATION OF LABOUR
»Servants :

Migration and Glnhallzatum
Increased mobility of women n A

 New dave markets

» Forced prostitution

e Domestic workers

e Health workers

e Low paid service work




lmpact on women as the key actors
of social rep

GLOBALIZATION OF FOOD

* Neglect of unpaid (traditional)
role in household, food
production and preparation,
community, education, caring

64%

e Inmost rural communitiesin R e IS
Africa, women produce over B e = |
90% of the food and about 65% /%
of food processing is taken up Percent of households in poverty

by women. american Indian and Alaskan Native BELTS
 Trade statistics dont tell this Hispanic or Latino [
S'[Ol'y African American

* Result in poverty of female White, Non-Hispanic
headed households




Assocliation of health, social

change and modernlty smoklng

THE GLOBALIZATION e N B« _,
OF ASPIRATIONS | P =S8
« Signifier of modernity QTR S b
(accessible and affordable) L RS I TS

o Correlation between gender e ﬁ' )
development index and rate of
female smoking
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contemporary, feminine, 0% Lal
sensory pleasure
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Assocliation of health, social change
and modernity - Fashion industry
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Gendered product

opportunity

THE GLOBALIZATION OF MARKETS |
UNTIL | FIND A REAL MAN,

sall| Nng tobacco Eep
products to women o =
has been described as
“the largest single
product marketing
opportunity in the
world”




THE GLOBALIZATION OF RIGHTS
Association of health, social change and
modernity:reproductive health and rights

o Control over fertility,
access to contraception
and safe abortion

o Safe pregnancies,
lactation, child survival,
freedom from diseases of
the reproductive tract

e Accessto information and
freedom to exercise
reproductive choice,
freedom from violence.
right to enjoy and healthy
sexud life ICPD




o Gendered organization of
food production,
distribution and sale

 From ,theworld'sorigina
food producers* (Vandana
Shiva) to the backbone of
commercialized
agriculture and all major
parts of the global food
chain
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The body as a product

Alles fur die Schonheit

e haufigsien Eingrifie® der Schinheitschirurgie im Jahr 2003

Falienbehandiung par Lsser [ 3o 000
Fattenbehandiung mit Botox [N :: 400
Fotiabsaugur [N 2+ 000
Aufiilen von Falten — 15 200
tigkorrextur [ GGG 12 soo
Brustvergrilenng _ 21000
Masenkorrektur - 6 800

Ohekorrektur [N 4 100
Brustvarklainerung [ 3 s00
Bauchdecken-Flasik [JJJj 2 500
racelins [JJJj 2 400
Kieterkorrektur [l 1 900
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OUTSMART

FAI.

The trainers’ shortcut
to a SLIMMER YOU

THE4SBEST
FOOD you ve
never tried
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Health as a product

S—

|IOM 2001



Sex as a product

e Sex Is a global driving
force for new
technologies, markets and
new consumers — and
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Driving Forces: social constructs and
dynamics

1fe chances and
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